————

Non-life cover
in afreefall as
restrictions go

Mayur Shetty come up for renewal as the
_H_{QUMB,N = regulator has barred com-
pa.mes from cancelling poli-

PROPERTY insurance
rates have fallen by as
much as 75-80% in the first
day of free pricing in the
non-life insurance market.
Both state-
owned and pri- )% :
vate non-life in- R T
SUrance coampa- : :
nies have begun
quoting rates ag-
gressively as all
p‘ncr restrictions
were, removed
from non- llienmﬁilm-

The free pridng reg
hashmughtr:tmrmage

'l.‘.Cl]‘ﬂml-l
um:l now pl&m%
roke bemumpm‘-‘- con
trols. By hel 0
shop for the best deals bro-
kers have driven down the
price for medium and
—sized companies. 85
l;{ﬁwcr, individuals will
have towait for aggregators
1o play a bigger role before
they get the benefit of com- : :
tition. The discounts are “__ —
Ergcly for polices that P> Brokers caution: P2

| fallen

———

Advise against
price shopping

Mayur Shetty

avan]

dent Insurance Brokers, “Prices have
in the first round of
free pricing in 07 and rates cannot
drop very significantly from present
levels,” While the price war is expec-
ed to continue for large risks, he sees
only marginal change in price for mo-
tor own damage premiom. “Insurers
will get selective about the models
they would like to write. Large, ex-
pensive cars will have the maximum
discounts while smaller cars may see
hardening prices,” says Mr Dhingra.
Hen}rsﬂ'urtie high frequency losses

| in entry-level cars are hurting insur-

ance companies more than claims for
luxury cars. This will reflect in the
pricing in future.

Most of the insurance brokers are
advimng customers against shop-
p for the lowest price. “Wherever

w: placed business, we have

said that this sharp reduction is a
temporary phenomenon and com-
panies should ensure risk mitigation
measures to get good deals in fu-
re,” says First Policy Insurance
Advisors chief operating officer P
Sachidanand. He adds that insur-
ance companies cannot continue to
burn their books for long and rates
would inch up in future.

According to Mr Dhingra, cus-
tomers will find that insurance is no
longer a commodity and they will
have to factor in several factors other
than price before making a purchase
dedsion. “There may be confusion
due to widely different prices, percep-
tions of service levels, and network ca-
pabilities,” he said,

Brokers feel that although public
sector companies have the where-
withal to carry on the rate war, they
would call it off after some time. At
present there is an information asym-
metry in the market and insurers are
quoting discounts to clients who are
facing demands for higher premium
from the existing players for bad loss
EXpErience.
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